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Yamamay presents its new line of lingerie for comfort,
lightness, and invisibility under clothing
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With the arrival of the summer season, Yamamay is launching its new “INVISIBLE” line of underwear,
designed to offer a unique comfort experience. Made from ultra-light microfibre, a weightless fabric
that wraps the body like a second skin, these pieces offer freedom, comfort, and natural support.

Perfect for everyday wear, travel, and sports activities, the Invisible line includes bralettes, triangle
bras, Brazilians, thongs, and briefs, available in the elegant shades of optical white, bronze, baby
blue, and black.

The line stands out for its technological innovation, the result of a design that integrates eco-design
principles and advanced production techniques.

By using thermal welding, a cutting-edge technology that enables the creation of garments without
seams or elastics, the manufacturing process is streamlined, optimising the entire production
process.

The minimalist design has been created to provide all-day comfort, with a modern and functional
aesthetic that meets the needs of a conscious consumer.

The moulded cups of the bralette and triangle bras feature an opening that allows the garments to
be worn with or without removable pads, ensuring maximum versatility.



The ultra-soft and adjustable shoulder straps ensure optimal comfort, while the hook integrated into the garment
is flat and invisible. Additionally, the bralette features an elegant side reinforcement that provides natural and
comfortable support to the bust.

To highlightthe innovative nature of these products and promote the collection, Yamamay has chosento use a new
language, balancing the real and digital worlds. By combining real footage with worlds generated by artificial
intelligence, it has created a new aesthetic dimension, setting the communication content in an environment that
evokes outer space. This campaign related o the ‘Invisible’ product collection is part of a larger project that also
includes two other campaigns for different seasonal products, each distinguished by their innovative features:
Modal Silk and Superfine Shaping.

In all three commercials, elements emerge that evoke another dimension, opening the doors to a new way of
perceiving reality. In this case, artificial intelligence does not replace the human touch; it amplifies it. The technical
process starts with carefully crafted prompts and develops using Midjourney, Runway, and Adobe to shape an
evocative context, blending real garments and models with digital landscapes. The protagonist is model Rose
Bertrand, who has been the face of several collections for the brand.

The result ofthe three campaigns is a journey, animmersive experience in which each image evokes the sensations
generated by the Yamamay garments.




